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Case studies
Lepere Analytics data is used by many of the world’s
leading companies and brand owners. Recent studies
have been commissioned in US, China, Germany, UK,
Indonesia, Canada and Netherlands. To read case studies,
executive summaries and reports and learn about
speaking engagements and events go to:
www.centeronreputation.com
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Contact
Lepere Analytics is a privately held company,
founded in 2007 and registered in the UK with
partners based in London and New York.

www.lepereanalytics.com

Marc Lepere in London
(m) +44 7973 157 916
Holly Stark in New York
(m) +1 917 743 1369
www.lepereanalytics.com

Lepere Analytics is an independent
research firm whose data is used
by many of the world’s leading
companies and is tried and tested
by Wall Street investment analysts
and portfolio managers.

Strategic partnerships

General Population

In 2011, Lepere Analytics partnered
with FleishmanHillard, one of the world’s
leading communications and PR companies
with 85 offices in 30 countries, plus affiliates
in 42 countries, to create a new research
methodology to help companies
understand and proactively manage
the ‘Authenticity Gap’ – the gap
between consumers’ expectations
and their actual experience
of a company or brand.
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www.fleishmanhillard.com
FleishmanHillard is a part of
Omnicom Group Inc. (NYSE: OMC)
Omnicom’s branded networks and
numerous specialty firms provide
advertising, strategic media planning and
buying, interactive, direct and
promotional marketing, public relations and
other specialty communications
services to more than 5,000 clients in more
than 100 countries.
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Delivering competitive advantage
Lepere Analytics believes in delivering real competitive
advantage to its clients. We only work with a small number
of exclusive partners in selected industry sectors.

www.omnicomgroup.com
Polling is conducted for Lepere Analytics
by Ipsos – the world’s third largest research
company with operations in 84 countries.
Online panels are in compliance with
international quality standards ESOMAR
and AIMRI and certified on key ISO
standards.
www.ipsos.com
#1

worldwide
thought leadership
platform 2013

Our work with FleishmanHillard was ranked ‘#1 worldwide
thought leadership platform 2013’ by the Holmes Report.
In March 2014 FleishmanHillard was named
Large Agency of the Year at the 2014 PRWeek Awards
widely considered the highest accolades for public
relations firms. The award honours the firm that
displays strong financial performance,
network strength, thought leadership and
client results. In addition, FleishmanHillard
President and CEO Dave Senay was
recognized as PR Professional of the Year.
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Value added methodologies
Our core Expert Stakeholder™, Predictive Customer™
and Competitive Momentum™ methodologies are US
Patent Pending and are proprietary to Lepere Analytics.
The nine driver framework is a proprietary methodology
of FleishmanHillard, co-developed by Lepere Analytics
and used under license.
Expert Stakeholders™ are screened for personality,
attitude and behavioural characteristics before selfselecting specific categories or topics in which they have
a higher level of interest, knowledge and engagement
and as a result, greater influence with their peers.
‘Expert Stakeholders’ are:
•
		
•
•
		
•

Customers, commentators, employees, partners
or opinion-formers
Highly interested and engaged in selective categories
‘Peer influencers’ actively influencing friends,
family & colleagues
Found in most traditional B2C and B2B audiences

